
01

u n t o the  
l e a s t o f t h e s e

T h e S a l v a t i o n A r m y

National Annual Report 2001
U n i t e d S t a t e s o f A m e r i c a



S a l u t e  t o  V o l u n t e e r s

“ For I was hungry and you gave Me something to eat, I was 

thirsty and you gave Me something to drink, I was a stranger

and you invited Me in, I needed clothes and you clothed Me,

I was sick and you looked after Me, I was in prison and you

came to visit Me. . . . I tell you the truth, whatever you did for 

one of the least of these brothers of Mine, you did for Me.” 

M AT T H E W 2 5 : 3 5 - 3 6 , 4 0

( N E W  I N T E R N A T I O N A L  V E R S I O N )

They wear no uniforms and their marching

is almost silent. ¶ They might announce

t h eir position once a year with the ringing

of a bell. Other times, if you’re lucky, you

might hear music; more likely, the

p o u n ding of a hammer, or perhaps the

muffled sounds of a bag of groceries bei n g

delivered or a heart being lifted, or both at

once. Maybe you’ll hear a friendly

conversation or a gentle prayer with a

whispered “Amen.” ¶ They are a volunteer

militia and they serve mi g h t i l y. ¶ They are

the army behind the Army.
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“ The Army Next”
As last June turned to Ju l y, more than 20,000 Salvationists from around the
world gathered in Atlanta for the International Millennial Congress, the
seventh international congress in 135 years and the first ever held outside
of London. At such an assembly, one might expect a uniform sea of peo-
ple in navy blue and crimson and white, but in fact the congress was a rain-
b ow, refracting a unity of purpose into every conceivable hue of dress, eth-
ni ci t y, region, culture and style of worship. To see The Salvation Army at
this congress was to see a movement permeating all political and eco-
n o mic strata of the world’s societies, diverse beyond conventional wisdom,
u nited beyond conventional understa n di n g .

Under the banner of “The Army Next,” the weeklong congress set a
course for entering the new mi l l e n nium. But whatever “The Army Next”
is in a changing world, it will end up at its heart very much like “The Army
Previous” or, rather, “The Army Always.” The Salvation Army —next, last
and always—exists to serve the Lord by serving men, women and children
at their greatest point of need, reaching the soul by meeting the needs of
the body.

When William Booth founded The Salvation Army in 1865, he knew
that a conventional message of evangelism could get lost in the face of
crushing human needs.  By offering tangible aid—a meal, clothing, help
with life and job skills—the gospel can be given a face and a voice and a
chance to be heard. The Salvation Army hasn’t varied this basic approach
in more than 130 years. 

Near the end of His time on earth, Jesus Christ laid the foundation for
The Salvation Army’s philosophy of service.

“ For I was hungry and you gave Me something to eat, I was thirsty and
you gave Me something to drink, I was a stranger and you invited Me in,
I needed clothes and you clothed Me, I was sick and you looked after Me,Help for the storms of life

Bob and Rose lost all of their possessions but still had hope, thanks to a few
dear friends whom they had just met.

For Major David Dalberg, National Disaster Services Coordinator for The
Salvation Army, the scene was familiar, but never routine. He entered the
home that had been damaged by severe flooding, but was now on the mend
thanks to the efforts of dedicated volunteers.

“All Bob and Rose talked about was the incredible team and what they gave,”
Dalberg recalls. “It was much more than the cleaning: They gave new hope.”

Before leaving their home, Dalberg offered to pray with Bob and Rose,
which they gladly accepted. 

“After I was done praying, I opened my eyes, and here was this man with
tears flowing down his cheeks,” Dalberg says. Then Rose told him it was thei r
35th anni v e r s a r y. After 35 years, cold flood waters had washed away most of
t h eir possessions, yet they were warmed by an outpouring of help and con-
cern by friends and neighbors working together under the shield of The
Salvation Army.

Point to any spot on the map and you’ll likely find a story like Bob and
R o s e ’s. It may not be a flood. It may not be a natural disaster of any kind. But
for hurting hearts or troubled lives, The Salvation Army will be there—meet-
ing real needs with relevant service—fortified by its secret weapon, the vol-
u n t e e r. Volunteers extend the reach of The Salvation Army far beyond where
officer and employees alone could take them. It’s true across the map. It’s true
around the world.

For college student Patricia

Lopez, volunteering means

helping those in the com-

munity, such as leading an

art class at a Salvation Army

program in Charlottesville,

Virginia. 

For years, volunteers have

teamed with Salvation Army

officers to help fulfill the

Army’s mission of meeting

real human needs through-

out all segments of society.

Dear Friends 

Salvation Army volunteers show

compassion and caring to our

friends and neighbors across the

nation, every day of the year.  

Salvation Army volunteers, of all

ages, walk in the path of Christ by

offering their gift of time to help

others. They join forces with

Salvation Army officers and mem-

bers to ring the bell at a kettle

during the holidays, help at a dis-

aster site, offer a gentle prayer of

comfort, visit the homebound and

sick, help at homeless shelters,

work with young people, and

many other services.  

We affectionately call Salvation

Army volunteers, “the army

behind the Army.” We offer a

salute and appreciation to all vol-

unteers during this International

Year of Volunteers. God bless you!

S i n c e r e l y,

C O M M I S S I O N E R

JO H N BU S B Y

N A T I O N A L C O M M A N D E R



I was in prison and you came to visit Me. . . . I tell you the truth, whatever
you did for one of the least of these brothers of mine, you did for Me”
(Matthew 25:35-36, 40).

Willing to serve
As a part of the universal Christian church, The Salvation Army meets
human needs alongside other Christians, as well as alongside anyone of
good will, willing to serve. Though Salvationists are, in fact, a denomi n a t i o n
unto themselves with more than 1.5 million members worldwide, their abil-
ity to serve extends far beyond what their numbers could accomplish. 

“ Volunteers from all walks of life actively support The Salvation Army
in almost all of its activities,” says Commissioner John Busby, National
Commander of The Salvation Army. “Their time and strong commi t m e n t
are essential to the success of the organi z a t i o n .”

As a force in soci e t y, volunteering has received a lot of attention lately.
The United Nations declared 2001 as the “International Year of the
Vo l u n t e e r.”

“ Volunteering is a vital ingredient in the peaceful and harmoni o u s
development of people and nations,” says Sharon Capeling-Alakija, execu-
tive coordinator of the U.N. volunteer initiative. “[The Army’s] outreach in
over 100 countries makes it a significant partner in ensuring that volunteers
all over the world are recognized for their individual and collective acts of
s e l f l e s s n e s s .”

Of course, at The Salvation Army, every year is the year of the volunteer.
And that begins right at the top, since the movement operates under the
guidance of a dynamic group of business, philanthropic and commu ni t y
leaders. As chairman of the National Advisory Board, Donald V. Fites mi g h t
be called the Army’s volunteer-in-chief. As such, he offers a uni que view of
the importance of renewed volunteer effort to a large organization such as
The Salvation Army. In other words, nothing succeeds like succession.

“One of the key responsibilities we have as members of The Salvation
A r m y ’s various advisory boards is to be constantly identifying, recruiting
and grooming our successors,” Chairman Fites says. “The Army has wisely
set limits on the consecutive number of years we can serve as board mem-
bers. This not only assures that ‘new blood’ will be brought in but also offers
a great opportunity to attract people who can increasingly project the Army
into soci e t y ’s mainstream. Our job as volunteers is left incomplete unless
we leave the advisory boards stronger than when we joined. The true mark
of successful board stewardship is what happens after we leave.”

A better world
In fact, Salvation Army volunteers are trying to leave a better world behind
as well. In just this past year, volunteers joined forces with Salvation Army
officers, employees and members to:
Ì Provide comfort and counseling to 4,664,567 individuals in times of

sickness and need through visits to institutions and private homes;
Ì Help provide emergency relief to 1,862,933 disaster victims;
ÌMake the holidays brighter for 5,652,785 men, women and children;

Ì Send 185,789 boys, girls and adults to summer camp;
ÌOffer job referrals to 37,213 men and women; 
Ì Visit 411,117 prisoners;
Ì Locate 75,796 missing persons.

And those are just the numbers. Richer still are the individual stories of
people giving of themselves to help others.

In Minneapolis, Minnesota, Helen Ortiz is already at work at 6 a.m.
cooking breakfast for the homeless as part of a Salvation Army nu t r i t i o n
p r o g r a m .

In Charlottesville, Virginia, student Pa t r i cia Lopez coordinates more
than 100 college students donating their time to help the less fortunate
through The Salvation Army.

In Bakersfield, California, 11-year-old Sarah Morris has been visiting
convalescent hospitals since she was 4, playing games with residents, ta k-
ing meal requests, walking with them and helping to meet other needs of
the seni o r s .

In Keene, New Hampshire, 90-year-old Elsie Neal visits nursing homes
and shut-ins, often bringing along crafts and gifts for residents and helping
them make crafts for other members of the commu ni t y.

Vo l u n t e e rs in action
These are just four versions of a story that could be told 3.3 million di f f e r-
ent ways through the lives of people who volunteer for The Salvation Army.
They donate their hours and their days, their time and their effort, their dol-
lars and their sense, to help those around them, come rain or shine.

Of course, as strong as the instinct to help others might be when the sky
is blue, storm clouds often bring out the most, and the best, in our desire
to help one another.

“Natural disasters touch the hearts of people in dramatic terms,” says
Major Dalberg. “People feel that they want to do something, they need to
do something. They want to give of themselves very personally.

“ I t ’s the volunteers on the front line who ultimately make the real di f-
ference of helping people find hope through their recovery efforts.”

Dalberg estimates that without volunteer efforts, the disaster services
division could not accomplish half of what it does today. “If anything, that
is conservative,” he says.

In fact, Dalberg views the corps officers—who drop everything to help
in a disaster—as volunteers as well.

“Virtually everyone involved in disaster services is a  volunteer in one
way or another,” he says. “Officers have very heavy schedules, but they still
set everything else aside and give of themselves when disaster strikes.”

Indeed, it bears remembering that even though The Salvation Army is
an army, it’s an army without a draft board. Ultimately, whether or not in
u niform, all involved in The Salvation Army are volunteers. They give of
themselves for a higher cause, doing good work for a great reason, not to
earn God’s approval but simply to honor Him by serving His creation—
even “the least of these”—regardless of creed, regardless of condi t i o n ,
regardless of cost. ■

Dear Friends 

The United Nations has proclaimed

2001 the “International Year of

Volunteers,” giving focus to the

legions of volunteers around the

globe. The Salvation Army weighs in

with a large and loud “A m e n . ”

The Army is blessed in many

ways. Surely one of our greatest

blessings is the over 3.3 million

men and women who volunteer

for Salvation Army service in the

United States each year. All of us

associated with the Army have

witnessed first-hand this unique

mix of officers and lay people

lending a very real face and help-

ing hand to those in need in a

world where all too often prob-

lems are reduced to impersonal

statistical data.

So, on behalf of the National

Advisory Board, let me echo a

resounding “Thank You” to the

United Nations for recognizing vol-

unteers and to the 3.3 million men

and women of the Army respond-

ing to “meet human needs in His

name without discrimination.”

S i n c e r e l y,

DO N A L D FI T E S

N A T I O N A L A D V I S O R Y

B O A R D C H A I R M A N

C H A I R M A N ( R E T . ) ,

C A T E R P I L L A R I N C .

Top: Sara Morris, 11, of Bakersfield,

California, spends time with friends at

nursing homes twice a week. She has

been visiting convalescent homes since

she was 4 years old.

Middle: Music continues to provide the

harmony for The Salvation Army’s 

commitment to serve.

Bottom: Elsie Neal of Keene, New

Hampshire, is a frequent visitor to

nursing homes and shut-ins.



01We’ll call her “Pa t r i ci a .” She came to the senior resident center while in
her mid-70s, in the autumn of a long life. At first, Pa t r i cia struggled. She
didn’t really take care of herself, prisoner of a self-imposed exile from
those around her. Then The Salvation Army made her a grandmother.

“She is so active now, it’s like she’s a totally different person,” says
D . D . Launderville, director of senior services at the Army’s Lied
Renaissance Center in Omaha, Nebraska. “Her connection with the
children has just been amazing.”

Opened in 1990, The Lied Renaissance Center is the largest soci a l
services campus operated by The Salvation Army in the nation, com-
b i ning more than 20 programs in one faci l i t y, according to Linda
Burkle, divisional social services di r e c t o r.

Such services could only work with the extensive help of volunteers,
p e r f o r ming such duties as stocking the food pantry, staffing phone lines,
d oing visitations and mentoring young people. “To be honest with you,”
Burkle says, “I don’t know if we could function at the level that we do
without volunteers. They are integral to the services we provide.”

One of the most exciting kinds of volunteering, she says, occurs
when senior clients become volunteers themselves.

Residents of the Army’s Durhan Booth center—a 48-unit independent-
living facility at the Lied Center for low-income seniors—are invited to
get involved through the Foster Grandparent Program.

“I just can’t say enough about the program,” Lauderville says. “It
gives them something to wake up for in the morni n g .”

Founded by Nancy Reagan when she was First Lady of Californi a ,
this program forges links between generations and provides an extra
measure of attention to at-risk children enrolled in day-care programs. 

When senior adults join the Foster Grandparent program, they
spend time in the day-care center—up to 20 hours per week in some
cases—enjoying their “adopted” grandchildren.

“When they show up, the kids say ‘grandma!’ and run up and grab
t h eir legs,” Lauderville says. “You just cannot buy that.

“They are giving unconditional love and receiving uncondi t i o n a l
love in return.”

“The grandparents can just hug, rock, love,” Lauderville says. “They
give them the one-to-one attention that those kids desperately need.”

Every senior program at the Lied Center is aimed to foster a sense
of commu nity among people in their senior years.

“Many of our residents have had their own homes for 50 or 60
y e a r s ,” Lauderville says. “Now they’re in one bedroom. When they get
here, we do everything in our power to make them feel welcome. This
is their home now. They are among friends.”

Making them feel at home and welcome “is a mission for me,” she
says. “I thinks that’s the way it is for all of our staff. They are all person-
ally invested. It’s an outgrowth of their faith. We couldn’t do it without
our faith and belief. It would be way too hard.” ■
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part  of  the c o m m u n i t y

For Army officers Major

Esther James (top) and retired

Major Phyllis Vanosdall

(pictured with retired Major

Marguerite Barnes), working

with the seniors at the Army’s

Lied Center is a mission more

than a job.

CHARLES SEDERSTROM | OMAHA | PRESIDENT OF ERICKSON AND SEDERSTROM, PC

An active volunteer throughout Omaha, Charles Sederstrom was recently given The Salvation Army’s

“Others” Award, the prestigious recognition for people devoting their lives to working for others. According to

Sederstrom, it’s the joy of volunteering that keeps him going. “Salvationists are happy people who do won-

derful work for the community. It’s difficult not to be motivated when you’re around the uniformed officers

and staff,” Sederstrom explains. Sederstrom is a member of The Salvation Army National Advisory Board.

The Foster Grandparent Program allows Velma Musil to

make a contribution that spans generations.

C E N T R A L  T E R R I T O R Y

>  CENTER S O F O PERAT IO N: 2 , 3 2 6

> VO LUNTE ERS :  9 2 6 , 4 8 6

> P EOP LE SER VE D:  7 , 3 5 2 , 9 0 3



01 The Brownsville section of Brooklyn, New York, can look like the kind
of place opportunity has never bothered to visit. Unemployment, pub-
lic assistance rates, crime—statistics nobody wants—remain stubborn-
ly high as people seek retreat in alcohol, drugs and gangs. But where
o p p o r t u nity can’t easily be found, it must be made locally.

As corps officers, Captains David and Margaret Davis get to tend to
the spiritual growth of their flock. And as leaders in a troubled com-
mu ni t y, they get involved in very practical ways. 

“I’m happy that we are doing something in this commu ni t y,”
C a p tain David says, “because the need is so great. Every day there are
new cases of people in need.”

The Brownsville corps’ extensive social service outreach deals
directly with tangible needs in the commu nity: food, clothing, furni-
ture, rent assistance and more. But beyond the daily meeting of daily
needs, the corps follows The Salvation Army’s traditional emphasis on
giving people the tools to help themselves.

Through two day-care programs, Captain Margaret works with the 50
to 60 day-care providers who watch over more than 400 children, provid-
ing a safe, nurturing environment while parents work outside the home.

In partnership with a nearby public school, the corps provides an after-
school program to give students needed academic support, as well as
dance and drama opportunities, computer classes and “Feed Your Mind”
segments designed to heighten students’ awareness of current issues. 

To make the most of available facilities, much of the after-school
program takes place on school grounds—often using teachers from the
school working after hours—supervised by Salvation Army personnel.

For older students, the Urban Youth Leadership Program connects
high-school students with a network of volunteer mentors that help
them hone skills ranging from public speaking to conflict resolution to
writing a good résumé. Once a week, the group meets in workshops to
help prepare the students for college and the workforce.

Over the years, Brownsville has had many gifted young athletes. But
too often, Captain David says, “many of them have gone off the deep
end and joined gangs or gotten involved in drugs.”

Through a special outreach to young athletes, Captain David
hopes to get involved in their lives, instilling a sense of di s cipline with
s p e cial emphasis on academics. Since starting the program, several par-
t i cipants have gone on to college. 

Despite working extensively on social needs, the Davises remain—
at their heart—pastors.

“Meeting spiritual needs is the ultimate joy and goal,” Capta i n
David says. “But you do that in practical ways. I don’t think you could
have one without the other. It’s a total package.

“A person isn’t going to listen to the spiritual side of the conversation
if they are going to be hungry. We try to meet those needs and at the same
time provide a ray of hope in letting them know about Jesus.” ■

E A S T E R N  T E R R I T O R Y

> CENTER S OF O PE RATI ON: 2 , 7 6 0

> VO LUNT EER S:  5 7 2 , 6 6 4

> P EOP LE  S ERV ED:  9 , 5 3 5 , 4 8 2

2 0 0 1

a r a y of h o p e

ROBERT BYERS | PHILADELPHIA | CEO, BYERS’ CHOICE, LT D .

Robert Byers’ involvement with The Salvation Army goes far beyond the nationally known Byers’ Choice,

Ltd., figurine line he founded with his wife, Joyce. Active in both the local and national advisory boards,

Byers is widely honored for his charitable work. Recently, he was given the National Caring Award by The

Caring Institute. Byers is a member of The Salvation Army National Advisory Board.

Captains David and

Margaret Davis take the

mission of the Brownsville

Corps into the community,

including a partnership with

a local public school.

Sue Ann Jarrett enjoys a little tutoring from Captain David

Davis during the after-school day-care program.



01A man in Pinellas County, Florida, had a drinking problem. Actually,
e v e r y o n e in Pinellas County had this man’s drinking problem, since he
would often drive while under the influence. 

“He had trouble getting from his office to home without ending up
in a bar,” recalls The Salvation Army’s Fred Hipp. “So one of our coun-
selors would meet him at his job and take him home.”

With 50,000 clients per year in Florida, the Army’s misdemeanant pro-
bation program in Pinellas County can rarely afford that kind of personal
attention. But personal attention is what The Salvation Army is all about.

In the 1970’s Florida’s legislature removed misdemeanor probation
from the department of corrections, leaving local judges to find a solution.
Soon, The Salvation Army was invited to develop a program. By 1978, The
Salvation Army Act—that’s the actual name of the law—was passed to
a l l ow the Army to offer probation services to all the counties in the  sta t e .

To d a y, 40 counselors in Pinellas County provide supervision for more
than 6,000 clients per month, whose offenses range from traffic problems
to domestic violence, according to Hipp, director of Correctional Services.

For the offender, compliance involves scheduled contact with the
counselors, frequently extensive commu nity service work and, in some
cases, electronic monitoring. For those under “electronic house arrest,”
counselors must check the equipment during each visit. In all cases, the
offenders must pay the costs related to their visit.

A network of volunteers offers such things as mentoring and money-
management counseling, allowing staff members to intervene with
offenders early, before they reach the level of felony offenses, Hipp says.
“ We can get them redirected, help them get their lives turned around.”

For counselors, burnout risk is genuine, especially with certain cases.
Hipp acknowledges that certain cases can be “intense” for the counselor.

“ We don’t leave a person in the domestic violence caseload for long.” In one
case, though, a woman—herself a victim of domestic violence—insisted on
taking those cases. “She feels that’s where she can provide the most help.”

Fo r t u n a t e l y, the program really does give people a new sta r t .
“It is not unu s u a l ,” adds Jan McMahon, assistant director of corrections,

“for clients after they finish to come back just to say hello.” More than once,
she says, counselors have been invited to a former client’s weddi n g .

“They let us know that we made a difference in their lives,” Hipp
says. “This happens quite frequ e n t l y.” 

McMahon keeps a letter in her files—one of many from former
clients—praising the counselor for his role in helping turn the offend-
e r ’s life around. 

“Since coming face-to-face with this,” the letter says, “I began imple-
menting severe restrictions on my use of alcohol, to the point of absta i n-
ing altogether over the past half year. I sincerely thank you for the qu a l-
ity of the help and feel confident I have gained a friend through it all.”

For the counselors, the payoff is simple, Hipp says. “Our job is to see
that they go out of the system better than when they came in.” ■

FRANKLIN SKINNER | AT L A N TA | CEO (RETIRED), BELL SOUTH COMMUNICAT I O N S

One Salvation Army officer calls Frank Skinner “one of the five strongest Christian gentlemen I’ve ever met in my

life. And I’m not sure who the other four are.” Past chairman of the National Advisory Board and the Board of

Visitors for The Salvation Army College for Officer Training in Atlanta, Mr. Skinner brings a passionate commit-

ment to mentoring. He is a life member of The Salvation Army National Advisory Board.

S O U T H E R N  T E R R I T O R Y

> CENT ERS OF OP ER ATI ON: 2 , 3 0 5

>  VOLUNT EER S:  1 , 2 2 4 , 9 8 0

> PEO PL E S ER VED:  1 3 , 6 4 0 , 0 0 0

2 0 0 1

t u r n i n g l i v e s a r o u n d

Using tools such as electron-

ic ankle bracelets, the

Pinellas County probation

program makes sure clients

meet their obligations,

including such commitments

as litter removal.

Probation counselors such as Sylvia Sczeknik provide 

supervision to more than 6,000 clients per month.



01 For a few terrifying days, it seemed as though the very fabric of soci e t y
might be lost in the ashes of fire and looting that swept through Los
Angeles following the “Rodney King” verdict in 1992. Order was
restored within three days, yet the events of that week would cast a shad-
ow forward for many years. 

A few months after the riot, a PBS crew did a 30-mi nute documenta r y
on The Salvation Army Red Shield Youth Center as one of the programs
in the city doing good work in troubling times. Over the years that fol-
l owed, that documentary would air many times, always casting a welcome
light on the youth center and its mission within dow n t own Los Angeles. 

First built in 1950 as the Red Shield Boys Club, the youth center
has grown as a presence in the Pico-Union district of Los Angeles for
more than 50 years. In 1997, a contributor was so moved by the PBS
segment that he gave the money for a major expansion of the center to
include a library, a dance studio and a new computer lab. On April 5th,
the new facility was dedi c a t e d .

Just as the facility has grown, the youth center has expanded its place
in the commu nity as well, according to Irene De Anza Lewis, executive
di r e c t o r. “This commu nity is very tightly woven,” she says. “Everybody
k n ows each other.”

And the staff at the center is tightly woven into the commu ni t y,
because about 70 percent of the staff live in the area.

“ We’ve created a safe zone for kids in this city block,” Irene says.
“ We don’t even have graffiti on our building because all the gangs
respect the Red Shield. They honor it.”

In addition to providing a wide variety of recreational activities and
skills-development opportunities, the center offers a specialized program to
provide educational opportunities for inner-city children. To accommo-
date an increasing student population in the already overcrowded ci t y
schools, the school system went to a yearlong schedule, with di f f e r e n t
“tracks” rotating through a “months on, weeks off” schedule. The Salvation
A r m y ’s “On Track” program, developed in partnership with the Los
Angeles Unified School District and the Los Angeles Police Department,
gives students educational opportunities during their weeks off from school. 

“Before the ‘On Track’ program, when they went back to school, it
was like starting over from square one,” Irene says. But now, students
can benefit from the program by continuing to learn during their time
off. “Our goal is to empower kids academically and help them meet the
technology of the future.”

For Irene De Anza Lewis, the connection to The Salvation Army
runs deep. A member of The Salvation Army herself, Irene has been
active since first attending corps activities as an 8-year-old daughter of a
farm worker in Salinas, California.  For her, every day at the Red Shield
Youth Center is much more than just another day at work.

“This is not just a job,” Irene says. “This is what God has called me
to do. It’s a mi ni s t r y.” ■

W E S T E R N  T E R R I T O R Y

> CEN TERS OF O PERATI O N: 1 , 8 3 0

> VOLU NT EER S:  6 1 4 , 5 0 1

> PEOPLE  S ERV ED:  6 , 2 0 8 , 7 2 8

2 0 0 1

an  urban  oas i s

Under the guidance of Army

leaders like Irene De Anza

Lewis (top), The Red Shield

Youth Center provides a

safe, caring environment for

children in inner-city 

Los Angeles.

Chrystine Montes plays pool at the youth center, which gives

kids a place to have fun away from the streets.

MARLENE KLOTZ COLLINS | PHOENIX |

DIRECTOR OF COMMUNITY RELATIONS, KTVK 3-TV AND KASW WB61

Some have called her the outstanding Salvation Army volunteer in the country. She has been 

instrumental in getting national corporations and their employees to volunteer at Salvation Army

service centers while visiting Phoenix during conventions and conferences. She also designed the

concept for The Salvation Army’s Christmas Angel program, providing thousands of gifts to children

in Phoenix. Ms. Collins is a member of The Salvation Army National Advisory Board.



Fin a ncial Sum m ary
FINANCI AL  H IGH LIG HTS,  F ISCA L YEAR END ED SEPTEMBER 30,  2000

For the eighth year, The Salvation Army is the No. 1 choice of donors in America. The decision of donors to pro-
vide needed financial resources enables continued support to hurting members in their commu nities. Your contin-
ued financial assistance is needed and appreciated, but more importa n t l y, every boy and girl, every homeless fami l y
and every single person needing spiritual support thanks you for your concern and financial gift. Through countless
acts of service, members of The Salvation Army actively assist those who suffer in body and spirit. We are pleased to
provide this summary report of financial stewardship as well as sources for more detailed financial information.

This summary represents a combining of data extracted from the Au dited Financial Statements of six corpora-
tions. Four of these—the Western Te r r i t o r y, the Southern Te r r i t o r y, the Eastern Territory and the Central
Territory—supervise 9,222 units of operation throughout the United States including Puerto Rico, Guam and the
Marshall Islands. The two remaining corporations are the National Corporation and the World Services Office.
Inter-corporation transactions have been eliminated for presentation purposes. The information shown is for the
2000 fiscal year. 

The Salvation Army has successfully rendered service in America since 1880 by mainta i ning conservative finan-
cial policies, enabling it to meet human needs over the long term. Operating support represents funding provided
by outside sources for the ongoing operations of The Salvation Army. Revenues are classified as operating or non-
operating based on donor restrictions and/or designations by the corporate Boards of Trustees. 

During 2000, non-operating revenues comprised $235 million of unrestricted legacies and bequests and invest-
ment income of $347 million; these funds were designated by the Boards for replacement and maintenance of faci l-
ities and equipment. Other categories of non-operating revenue include $108 million of public gifts restricted per-
manently by the donors, $248 million of temporarily restricted support and $81 million from miscellaneous sources.

During 2000, the Army spent $2.12 billion in serving people, up from $1.95 billion the prior year. Eighty-four cents
of every dollar, or $1.78 billion, went toward program services, with the remainder accounted for by management and
general expenses of $251 million and fund-raising costs of $90 million. Approximately 85 percent of these expendi t u r e s
were funded by public and other operating support received during the year, with the remaining funding provided by
the release of net assets that were previously donor-restricted or Board-designated for long-term projects.

To tal public support—both operating and non-operating—was $1.44 billion, up from $1.40 billion in 1999. It
comprised $791 million of general contributions, $273 million of legacies and bequests, $275 million of gifts-in-
kind, and $101 million of allocations from local United Way and similar funding organi z a t i o n s .

About 77 percent of the Army’s net assets consists of land, buildings and equipment ($2.36 billion), and invested
Board-designated reserves for future capital expenditures, ongoing facilities maintenance and specific programs
($2.75 billion). The remainder primarily comprises investments of donors’ temporarily restricted gifts and perma-
nently restricted endow m e n t s .

The Salvation Army continues its compassionate tradition in meeting needs in your commu ni t y. We pledge to
m a i n tain the highest standards of financial accountability to continue to deserve your trust.  Each corporation is
a u dited by independent certified public accountants in accordance with generally accepted accounting princi p l e s .
These audited financial statements, along with the opinions of independent certified public accountants, are avail-
able at the addresses provided in this report.

Thank you for your continued support of The Salvation Army, which allows us to make a real difference in your
c o m mu ni t y. 

O P E R ATI NG  I NCO ME  $1 ,8 03  MI L LION

S TATIS TICAL  HIG HLI GHTS, F ISCAL YEAR ENDED SEPTEMBER 30 ,  200 0

O P E R AT ING EXPENSES  $ 2, 12 5  MILL ION

CENTERS OF OPERAT I O N

Co r p s . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 , 3 7 2

Outposts and Service Ce n t e r s  . . . . . . . . . . . . . . . . . . . . . . . .1 4 4

Rehabilitation Ce n t e r s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 6 0

Thrift Stores  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 , 6 2 9

Community Centers, Boys/Girls Clubs . . . . . . . . . . . . . . . . . . . .3 1 6

D a y - Care Ce n t e r s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2 3 1

Senior Citizen Ce n t e r s . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 1 8

Group Homes/Temporary Housing  . . . . . . . . . . . . . . . . . . . .5 7 2

Permanent Residences . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6 7

Medical Fa c i l i t i e s . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6 3

Service Units . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 , 7 9 5

Ca m p s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5 2

O t h e r  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5 0 3

Total Centers of Operations  . . . . . . . . . . . . . . . . . . . . . . . .9 , 2 2 2

P E R S O N N E L

O f f i c e r s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5 , 3 7 3

Ca d e t s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 0 4

Senior Soldiers  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8 7 , 3 7 8

Junior Soldiers  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 4 , 9 8 9

M e m b e r s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4 7 6 , 8 8 7

E m p l o y e e s  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4 5 , 0 9 6

Vo l u n t e e r s . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 , 3 3 8 , 6 3 1

Advisory Organization Members  . . . . . . . . . . . . . . . . . . . .7 2 , 0 5 5

GROUP MEETING AT T E N D A N C E

Outdoor Meetings  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 0 2 , 8 9 3

Sunday School . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2 , 7 4 2 , 3 4 7

Sunday Meetings  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6 , 3 9 0 , 1 9 6

Weekday Public Meetings . . . . . . . . . . . . . . . . . . . . . . .2 , 2 0 4 , 5 9 4

Soldier Development . . . . . . . . . . . . . . . . . . . . . . . . . . . .6 3 5 , 0 4 0

Group Activities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 3 , 2 2 9 , 9 6 8

Music Organizations  . . . . . . . . . . . . . . . . . . . . . . . . . . . .9 4 1 , 1 7 2

O t h e r  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7 , 2 3 4 , 7 3 9

Total Group Meeting Attendance  . . . . . . . . . . . . . . . . . . . .3 3 , 6 8 0 , 9 4 9

PEOPLE SERVED

Basic Social Services  . . . . . . . . . . . . . . . . . . . . . . . . .2 0 , 0 7 0 , 3 8 9

Holiday Assistance . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5 , 6 5 2 , 7 8 5

Summer & Day Ca m p s  . . . . . . . . . . . . . . . . . . . . . . . . . .1 8 5 , 7 8 9

Disaster Assistance  . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 , 8 6 2 , 9 3 3

Persons Visited in Institutions  . . . . . . . . . . . . . . . . . . .4 , 6 6 4 , 5 6 7

Job Referrals  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 7 , 2 1 3

Correctional Services  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4 1 1 , 1 1 7

Community Center Participants  . . . . . . . . . . . . . . . . . .1 , 5 1 9 , 0 4 2

Persons Served in Salvation  . . . . . . . . . . . . . . . . . . . . .1 , 3 7 7 , 0 0 7

Army Institutions

Substance Abuse Rehabilitation  . . . . . . . . . . . . . . . . . . . .2 1 3 , 1 7 8

Medical Ca r e  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1 4 6 , 7 2 9

Transportation Provided . . . . . . . . . . . . . . . . . . . . . . . . . .5 2 0 , 5 6 8

Missing Persons . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7 5 , 7 9 6

Total Persons Assisted  . . . . . . . . . . . . . . . . . . . . . . . . .3 6 , 7 3 7 , 1 1 3

S E R V I C E S

Meals Served  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5 1 , 4 8 9 , 2 4 1

Lodgings Supplied  . . . . . . . . . . . . . . . . . . . . . . . . . . . .9 , 7 6 6 , 3 3 4

Welfare Orders—Cash Grants  . . . . . . . . . . . . . . . . . . .5 , 6 2 1 , 7 9 4

Tangible Items Distributed—  . . . . . . . . . . . . . . . . . . .1 3 , 4 5 5 , 6 9 2

Clothes, Furniture, Gifts

Attendance at Co m m u n i t y  . . . . . . . . . . . . . . . . . . . . . .3 1 , 3 1 6 , 1 0 4

Center Activities

of Combined Corporations in the USA for the Year Ended September 30, 2000



C h a i r m a n
National Advisory Board

MR. DONALD V. FITES
Chairman — Retired
Caterpillar Inc.
Peoria, Illinoi s

MR. ROBERT W. ALSPA U G H
Deputy Chairman & COO
KPMG LLP
New York, New Yo r k

MR. RALPH E. ANDERSEN 
President & CEO - Retired
Ralph Andersen & Associ a t e s
Fair Oaks, Californi a

MR. IRVIN J. BOROWSKY 
Fo u n d e r
The National Liberty Museum
Philadelphia, Pe n n s y l v a ni a

MR. ROBERT L. BYERS 
C h a i r m a n
Byers’ Choice Ltd.  
Chalfont, Pe n n s y l v a ni a

MRS. MARLENE KLOTZ
COLLINS 
Director of Commu nity Relations
KTVK 3TV, a BELO Subsidi a r y
P h o e nix, Arizona

MR. RICHARD DAVIS 
Rancho Mirage, CA

MR. DONALD V. FITES 
Chairman - Retired
Caterpillar Inc.  
Peoria, Illinoi s

MR. EDSEL B. FORD II  
Board Director
Ford Motor Company 
Dearborn, Michigan

MR. ROBERT GARCIA 
P r e s i d e n t
Robert Garcia & Associates, Inc.
Washington, DC 

MRS. SUSAN GILLETTE 
C o n s u l tant and Director
DDB Wo r l d w i d e
Chicago, Illinoi s

MR. ROBERT K. GOODWIN 
President & CEO
Points of Light Fo u n d a t i o n
Washington, DC

MRS. SALLY HARRIS 
Board of Directors
Albert Schweitzer Fe l l owship and
C e n t e r
New York, New Yo r k

MR. RAGAN HENRY 
C E O
M e diaComm National, Inc.
Philadelphia, PA

MR. F. WORTH HOBBS 
President - Retired
Alcoa Fo u n d a t i o n
Pittsburgh, Pe n n s y l v a ni a

MR. JERRY V. JARRETT  
Chairman & CEO - Retired   
Ameritrust Corporation
Ve nice, Florida

MR. JERRY JONES 
Owner and General Manager
Dallas Cowboys Football Club
Irving, Te x a s

VADM MICHAEL P. KALLERES,
USN (Ret.) 
Executive Director, Government
R e l a t i o n s
EDO Corporation
Falls Church, Virgini a

MR. JONATHON E. KILLMER 
Executive Vice President & COO
Hypercom Corporation
P h o e nix, Arizona

MRS. ELIZABETH B. KOCH 
Chairperson of the Board, Kansas
Cultural Tr u s t
President, Fred C. and Mary R.
Koch Fo u n d a t i o n
W i c h i ta, Kansas

MR. JERRY LEE 
President 
WBEB 101.1 FM
Bala Cynwyd, Pe n n s y l v a ni a

MR. CRAIG G. MATTHEWS 
President & COO
KeySpan 
Brooklyn, New Yo r k

MR. JOAQUIN F. OTERO 
P r e s i d e n t
Otero Global Resources, Inc. 
Washington, DC 

MR. JAMES A. PARKER 
President & CEO 
Jay Parker & Associates, Inc.
Washington, DC

MR. VERNON PARKER 
President & CEO
BelSante International LLC
Pa r a dise Va l l e y, AZ

MRS. MARGOT PEROT 
Board of Directors
Dallas Museum of Art
Dallas, Te x a s

MRS. MARILYN QU AYLE 
Pa r t n e r
Krieg Devault Alexander &
C a p e h a r t
I n dianapolis, Indi a n a

MR. WILLIAM J. RADUCHEL 
Chief Technology Officer
AOL Time Wa r n e r
Dulles, VA

MR. OSCAR ROBERTSON 
President & CEO
Orchem, Inc.
Fairfield, Ohio

MRS. PATRICIA ROONEY 
Member of the Board
Robert Morris College
Pittsburgh, Pe n n s y l v a ni a

MR. EDWARD C. RUFF 
Executive Managing Director &
COO – Retired Wa c h o v i a
Securities, Inc.
Charlotte, North Carolina

MR. PHILIP RUSSELL 
P r i n ci p a l
Graham Murata Russell
Honolulu, Haw a i i

MR. CHARLES V.
SEDERSTROM 
P r e s i d e n t
Erickson & Sederstrom, P. C .
Omaha, Nebraska

MR. JAY SMITH 
P r e s i d e n t
Cox Newspapers, Inc.
A t l a n ta, Georgia

MRS. SHEILA TATE 
Vice Chairman
Powell Ta t e
Washington, DC

MR. CHARLES D. TOWERS, JR. 
Chief Executive Officer - Retired
Rogers Towers Bailey Jones & Gay
Jacksonville, Florida

MR. RICHARD TUCKER 
Chairman & CEO – Retired
Tr i - S tate Bank
Denver, Colorado

MR. JAMES LEE WITT 
P r e s i d e n t
James Lee Witt Associates, LLC.
Washington, DC 20037

MR. GADDI VA S QUEZ 
Divisional Vice President
Southern California Edi s o n
Rosemead, CA

MR. RAUL YZAGUIRRE 
P r e s i d e n t
The National Council of La Raza
Washington, DC

Life Members

MRS. RUTH SHARP
A LTSHULER 
C h a i r p e r s o n
Carr P. Collins Foundation 
C h a i r p e r s o n
Sharp Fo u n d a t i o n
Dallas, Te x a s

MR. ARTHUR J. DECIO 
Chairman of the Board
Skyline Corporation
Elkhart, Indi a n a

MR. RALPH O. GLENDINNING 
Chairman - Retired
G l e n di n ning Compani e s
Hobe Sound, Florida

MR. B. FRANKLIN SKINNER 
Chairman & CEO - Retired
Bell South Te l e c o m mu ni c a t i o n s ,
I n c .
A t l a n ta, Georgia

MR. KURT WEISHAUPT 
President - Retired
Kurt Weishaupt & Co., Inc.
Flushing, New Yo r k

Emeritus Members

MR. CHARLES I. BABCOCK, JR. 
C h a i r m a n
King Charter Co.
Vero Beach, FL

MR. THOMAS G. BARKSDALE 
Board Member
C o m mu nity Bank of Mississippi
Jackson, Mississippi

MR. RICHARD H. BERTHOLDT 
Au dit Partner - Retired
P r i c e w a t e r h o u s e C o o p e r s
New York, New Yo r k

MR. PHILIP J. DAVIS 
P r e s i d e n t
The Davis Consulting Group
South Salem, New Yo r k

MR. RICHARD H. EYMAN 
Corporate Director - Retired
Central Hudson Gas & Electric
C o r p o r a t i o n
Salem, South Carolina

MR. DONALD C. FA N TA 
President & CEO
DCF Corporation Investment
B a n k i n g
Columbus, Ohio

MR. RICHARD G. HAG E RTY 
Real Estate Development
Modesto, Californi a

MR. MARVIN D. HEAPS 
P r e s i d e n t
Marvin Heaps Assoc., Inc.
Swarthmore, Pe n n s y l v a ni a

MRS. KAX HERBERGER 
P h i l a n t h r o p i s t
Pa r a dise Va l l e y, Arizona

MR. PAUL N. HOWELL 
D i r e c t o r
H owell Corporation
Houston, Te x a s

MRS. WILLOUISE LUCE 
P h i l a n t h r o p i s t
Fort Va l l e y, Georgia

MR. HARRY V. LAMON, JR. 
S e nior Counsel - Retired
Troutman Sanders LLP
A t l a n ta, Georgia

MR. GEORGE B.
McCULLOUGH 
Vice President - Retired
Exxon Corporation
Houston, Te x a s

MR. E. RICHARD RATHGEBER 
P r e s i d e n t
Southwest Constructors, Inc.
Austin, Te x a s

MR. CHARLES E. SCRIPPS 
D i r e c t o r
The E. W. Scripps Company 
& Scripps Howard, Inc.
C i n cinnati, Ohio

MR. WILLIAM T. SLICK, JR. 
S e nior Vice President - Retired
E X X O N
Houston, Te x a s

MR. TIMOTHY SWAIN 
Pa r t n e r
Swain Hartshorn & Scott
Peoria, Illinoi s

MR. WILLIAM T. WASTE 
San Fr a n cisco, Californi a

MR. DONALD C. WILSON 
Vice President - Retired
U.S. West Commu ni c a t i o n s
Seattle, Wa s h i n g t o n

MR. CHARLES E. ZEIGLER, SR. 
Chairman of the Board - Retired
Public Service Company of North
C a r o l i n a
G a s t o nia, North Carolina

T h e S a l v a t i o n A r m y

N A T I O N A L  A D V I S O R Y  B O A R D

T h e S a l v a t i o n A r m y

The Salvation Army’s U.S. service began in 1880 and was first incorporated on May 12, 1899, in the

State of New York. It is a tax-exempt 501(c)(3) organization. Contributions to it are deductible for

Federal Income Tax purposes to the extent permitted under Section 170(b)(1)(A) of the Internal

Revenue Code for individual donors and Section 170(b)(2) for corp o r a t i o n s .

The Salvation Army in the United States is divided into

four territories. The national commander and the national

chief secretary serve in coordinating capacities. Each terri-

torial commander operates under the general policies laid

d own by International Headquarters in London, England.

National policy is established by the Commi s s i o n e r s ’

Conference, over which the national commander presides.

Thus, while the local leadership adjusts to meet condi t i o n s

in each commu ni t y, all officers are subject to the same

broad, overall polici e s .

The four territories of The Salvation Army in the United States

N ATIONAL HEADQU A RT E R S

C o m missioner John Busby 

National Commander

Colonel Thomas C. Lewis

National Chief Secreta r y

615 Slaters Lane, P.O. Box 269

Alexandria, VA 22313

Telephone (703) 684-5500 Fax (703) 684-3478

www.salvationarmyusa.org

CEN TRA L TERR ITORY

C o m missioner Lawrence Moretz

Central Territorial Commander

10 West Algonquin Road 

Des Plaines, IL 60016

Telephone (847) 294-2000 Fax (847) 294-2299

www.usc.salvationarmy.org

EASTERN TER RITORY

C o m missioner Joe Noland

Eastern Territorial Commander

440 West Nyack Road 

West Nyack, NY 10994

Telephone (845) 620-7200 Fax (845) 620-7766

www.salvationarmy-usaeast.org

SOUTHERN TER RITORY

C o m missioner Raymond A. Cooper

Southern Territorial Commander

1424 Northeast Expressway 

A t l a n ta, GA 30329

Telephone (404) 728-1300 Fax (404) 728-1331

www.salvationarmysouth.org

WES TERN TERRITOR Y

C o m missioner David Edwards

Western Territorial Commander

108 East Ocean Boulevard, P.O. Box 22646

Long Beach, CA 90802

Telephone (562) 436-7000 Fax (562) 491-8477

www.salvationarmy.usawest.org



Mission Statement
T H E  S A LV AT I O N  A R M Y,  A N  I N T E R N AT I O N A L  M O V E M E N T,  

I S  A N  E VA N G E L I C A L  P A R T  O F  T H E  U N I V E R S A L  C H R I S T I A N  C H U R C H .  

I T S  M E S S A G E  I S  B A S E D  O N  T H E  B I B L E .

I T S  M I N I S T R Y  I S  M O T I V AT E D  B Y  T H E  L O V E  O F  G O D .

I T S  M I S S I O N  I S  T O  P R E A C H  T H E  G O S P E L  O F  J E S U S  C H R I S T  

A N D  T O  M E E T  H U M A N  N E E D S  

I N  H I S  N A M E  W I T H O U T  D I S C R I M I N AT I O N .

T h e S a l v a t i o n A r m y

T H E S A L V A T I O N A R M Y

National Headquarters

615 Slaters Lane, P.O. Box 269

Alexandria, VA  22313

Telephone (703) 684-5500  Fax (703) 684-3478
www.salvationarmyusa.org
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